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Preface

The Annual Household Survey (AHS) is a nationally representative household survey
carried out to update the information on the consumption pattern of the Nepali
households collected in Nepal Living Standards Survey (NLSS). The data collection of
AHS 2016/17 was conducted from September 2016 to July 2017.

Annual Household Survey, 2016/17 is the fifth survey of its kind, the first one was carried
out in 2012/13 following the structure of NLSS 2010-11. Annual household surveys are
conducted to provide estimates of some major socio-economic indicators on annual
basis which would not be possible with other periodic survey such as Nepal Labour Force
Survey (NLFS) and Nepal Living Standards Survey which are undertaken at longer
intervals. The survey basically aims to provide estimates of consumption by sex, urban-
rural area and by consumption quintiles/deciles. Although the major thrust of AHS is on
consumption and employment situations, other sectors like education, housing and
demographic characteristics are also included. However; this survey does not contain
information on employment situation as in previous annual household surveys because

NLFS was carried out concurrently this year.

The results of AHS 2016/17 are presented in this statistical report covering six chapters of
introduction, household consumption expenditure, literacy and educational attainment,

housing and housing facilities, demographic characteristic and food security.

I would like to extend my sincere gratitude to all the respondents who generously spared
their time and cooperated with us by supplying their personal information to make the
survey a success. Members of the steering and technical committee of the survey have

provided invaluable inputs for the survey and I am equally thankful to them.

I am thankful to Mr. Nebin Lal Shrestha, Deputy Director General of Social Statistics
Division of the bureau, who contributed for the overall survey operation. The whole AHS
operation was successfully conducted by the household survey section under the
leadership of the then Director Mr. Dilli Raj Joshi and Director Mr. Devendra Lal Karanjit
of the section. The central core team members who were involved in the survey were
Statistical Officers Mr. Chet Bahadur Roka, Mr. Prithvi Vijaya Raj Sijapati, Mr. Ana Ryj
Tiwari, Computer Officer Mr. Pushpa Raj Poudel and Statistical Assistant Ms. Ambika
Regmi.

Similarly, my appreciation goes to all the members of data collection teams, heads of the
Statistical Offices and other personnel from CBS who contributed in various stages of the
survey operation. I would like to express my special thanks to Director of household
survey section Mr. Ambika Bashyal who initiated to publish the report and Director of
the bureau Mr. Ram Hari Gaihre, who contributed on the final edit of the report. Finally,



I request all the users to fully utilize the findings of the report and also request them to
provide us invaluable suggestions for improvements of the survey in the future.
Suman Raj Aryal

Director General
Central Bureau of Statistics
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Executive Summary

Introduction

. Nepal has shown progress in socio-demographic indicators in the past decades but
the economic growth has been very slow. Slow GDP growth coupled with
persistent inequalities, high youth unemployment rate and gender gaps for most
socio-economic indicators have been a challenge for the government. Therefore,
there has been demand for frequent information to monitor the changes
undergoing in the socio- economic situation of the country. Central Bureau of
Statistics (CBS), besides periodic censuses and surveys, decided to provide socio-
economic information on an annual basis by conducting Annual Household
Surveys. This survey is a recent endeavor of the CBS focusing primarily on data
related to household consumption and employment. It provides data that are useful
for updating the estimates of the expenditure side of GDP, employment indicators
and other socio-economic indicators as well. This Annual Household Survey
2016/17 is the fifth survey of its kind.

Consumption

. The average annual household consumption of Nepal in 2016/17 is Rs. 362,617
which is spent on goods and services. More than half (52 percent) of the
consumption goes for food followed by rent (12.7 percent), durables (7.1 percent),
education (4.1 percent), alcohol and tobacco (3.7 percent), utilities (2.4 percent) and
the remaining 18.1 percent goes for non-food (others) that includes medical, social
security and cultural expenditure, etc. The average household consumption has
increased by Rs. 39,871 this year from the previous year when it was Rs. 322,730.

. The annual consumption of rural households in 2016/17 is Rs. 301,824. Urban
households consume about 1.5 times higher than rural households.

. By consumption quantiles, the annual consumption of the richest 20 percent
households is Rs. 726,001 which is 4.7 times higher than that of the poorest 20
percent households which stands at Rs. 155,183. In 2015/16 this ratio was only
4.19. It shows the gap between the richest and the poorest is widening over
years, which also indicates a less equitable consumption trend of the society.

. In per capita consumption terms, individual Nepalese on an average consumes Rs.
80,807 in a year in which average urban consumption is Rs. 103,146 and rural
is Rs. 64,701. It indicates that urban consumption is about 1.6 times more than
rural, in terms of per capita consumption. This urban rural variation was double in
the year 2015/16.

. On food, the per capita consumption is Rs. 34,978 and on non-food it is Rs.

26,839. In food expenditure, the largest share is for ‘grain and cereals’ (27.9 percent)
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followed by ‘meat and fish’ (16.1 percent) and vegetables (12.4 percent). In non-
food, largest spending goes for educational expenditures (15.4 percent) and medical
expenditures (10.8 percent). However, non-food (others) has the largest per capita
share of 58.1 percent in total non-food consumption that accumulates different
non-food categories like personal care, communication, social and financial
services, house rent, etc.

The average per capita food consumption when measured in kg per year for some
basic staple foods, shows that in 2016/17, Nepalese consumed a total of 5.8 kg of
basic food. This average rate is almost same for urban and rural. Average annual
consumption of some major food in the survey year by Nepali are Coarse rice 68.9
kg, Fine rice 43.0 kg, Potato 29.9 kg, Wheat 21.2 kg, and Banana 3.1 kg. The per
capita consumption of Fine rice in all over Nepal was 38.5 kg and of Coarse rice
was 92.8 kg in 2015/16, both of which are found increased this year.

Variation in quintile groups regarding average food consumption by quantity is
observed. The poorest 20 percent consume 4.3 kg of basic food whereas the richest
20 percent consume 7.3 kg. Also, the consumption of Fine rice shows increasing
pattern from the first to fifth consumption group. The consumption of Corse rice
is found declining sharply in the fifth quintile.

The mean food consumption score of Nepali households is 65.2. Sixteen percent of
households have inadequate food consumption and 9.7 percent of households
have poor dietary diversity. The wurban/rural divide related to the
household  food consumption persists, with 10.1 percent of households having
inadequate food consumption in urban areas compared to 20.1 percent of
households in rural areas. A strong association between households’ economic
well-being measured by per capita consumption quintiles and deciles and
household food security is observed: households in the poorest quintile group are
12 times more likely to consume an inadequate diet compared to households in
the richest quintile group.

Overall, no significant differences have been observed in the food security
indicators between the AHS V (2016/17) and the AHS IV (2015/16).

Education

The literacy rate of the population of age 5 years and above is 68.3 percent. The
male literacy rates is 76.8 percent and the female literacy is 60.5 percent.
Literacy rate for the population of 6 years and above is estimated to be 69.8
percent while the adult literacy rate of 15 year and above population is 66.8
percent. Literacy rate has increased slightly from 2015/16, as in the previous year
this rate for 5 years and above was 65.9 percent, for 6 years and above it was

66.8 percent and that for 15 years and above it was 65.6 percent.
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The urban rural difference in 5 years and above literacy is found wide with
73.8 percent in urban and 64.3 percent in rural. This urban rural difference of 9.4
is narrow than in 2015/16 when the difference was wider (16.2 percent). Similar
narrowing in difference is observed in the urban and rural literacy for 6 years and
above and for 15 years and above population.

In 2016/17, 31.9 percent of the population are found currently attending schools,
39.7 percent have attended schools in the past and 26.6 percent have never
attended school. Significant variation is observed in the population of ‘never
attended school’ by urban rural and by sex. While 26.6 percent children never
attended school in Nepal, about double female than male had never attended
school (18.1 percent male and 34.5 percent female) and also the proportion of
rural people who never attended school is more than double than urban (21.8
percent urban and 30.2 percent rural).

The gross enrolment ratio, GER of primary, lower secondary and secondary
level of schooling in 2016/17 are 118.5, 93.4 and 85.9 respectively. GER of the
primary level in urban is 120.4 and in rural it is 117.4. Comparing the current
GER with the previous surveys, the decline over time is observed except for
the secondary level. In 2015/16 the national level GER at the primary level was
120.5 for lower secondary it was 90.9 and for secondary it was 86.2.

Housing and household facilities

Currently, 85.6 percent of the households reported that they live in their own
house. In rural 93.8 percent live in their own houses and in urban 75.3 percent
live. The proportion of population living in their own house has increased in this
survey from 2015/16 when it was 84.7 percent. Currently, 12.5 percent of the
households reside in rented house. It is interesting to observe that 98.4 percent
households of the poorest quintile live in their own house whereas 30.1 percent of
the richest quintile group live in rented house. In 2015/16 in the poorest
quantile, 98.4 percent were living in their own house and 28.7 percent of the
richest quantile group were living in rented house. Now in Nepal, 4.5 rooms on
an average is available for a household.

Nepalese houses are mostly having outer walls that is mud bonded bricks/stone
(34.2 percent) which is predominant in rural area (41.9 percent in rural and 24.5
percent in urban). It is interesting to note that the percent of outer wall of
cement bonded brick/stone houses has increased from 36.6 in 2015/16 to 38.3 in
2016/17.

Majority of the houses of Nepal are constructed with mud bonded foundation
(36.6 percent) which is also prominently a rural feature (44.9 percent in rural) as

well as poorer households feature (43.5 percent in the first decile group). By
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construction material of the roof, more than one third (37.5 percent) house in
Nepal have galvanized/corrugated iron sheets roofs, and more than one fifth (28.4
percent) are having concrete roofing. Concrete roofing which is stronger and safer
type of roofing, is found near about three times in urban (44.4 percent) than
in  rural (15.7 percent). It is interesting to note that the housing units of
concrete/cement roof has increased and also that the poorest quintile group are
having more such roofs compared to the previous year. In 2015/16, only 28.8
percent houses were having concrete roof, 15.2 percent in rural and 10.7 percent of
the poorest quantile.

Near about half of the households is found using piped drinking water supply
(49.6 percent). More than half of the households (50.9 percent) are using flush
toilets with connection to septic tank. When the country is heading towards
‘Open Defecation Free (ODF)’ area, 11.5 percent household still have no safe
toilets. In urban 7.4 percent and in rural 14.8 percent have no safe toilet. There is
no toilet facility in 33.1 percent of the poorest quintile groups, 18.9 percent of the
second quintile, 10.3 percent of the third, 4.5 percent of the fourth, and 0.5
percent of the richest quintile. It indicates that there is a strong association of
prosperity with available toilet facility. However, the proportion of households
with ‘no toilet” has significantly declined from 2015/16 when it was 18.70 percent.
Currently, more than two-third households (69.1 percent) have no access to
sewage facilities.

Electricity has become the prime source of lighting for Nepalese households as
85.2 percent of the households are using electricity, 91.2 percent in urban and 80.4
percent in rural areas. Use of solar energy has decreased by 9.6 percent as
compared to 13.4 in 2015/16. Solar power is found more popular in lower
quintiles and rural households which should be due to the special subsidies by
government to these groups. Solar energy is used by 13.1 percent rural and 5.2
percent urban areas, and by 13.7 percent of the poorest quantile.

Firewood is still a major source of cooking fuel in Nepal as more than half (52.4
percent) are using it. In urban, the use of LPG has increased and the use of
firewood has decreased from last year. Now in 2016/17, in urban areas 54.1
percent households are using LPG and 35.4 are using firewood which in
2015/16 was 53.3 percent for LPG and 37.9 percent for firewood.

Mobile phone is currently used by about 88.4 percent households in Nepal,
mostly by wurban (92.0 percent) as well as rural (85.7 percent) Landline telephones
are used only by 7.8 percent. Cable TV is used by 44.8 percent households.

Although, internet and emails are the easiest communication medium to get
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worldwide information, currently only 12.7 percent households use internet,
19.0 percent in urban and 7.8 percent in rural areas.

Demography

The average size of family in Nepal is 4.5 person which is 4.3 in urban and 4.7 in
rural area. There are 16.9 percent nuclear households (family size 1-2) in Nepal.
Nearly half (47.1 percent) of the household heads are in the age group 30 to 49
years and 24.8 percent households are headed by female members which may be
due to the high proportion of male labour out-migrants.

Population of Nepal is comprised of 48.4 percent males and 51.6 percent
females. Looking at the productive age population of 15 to 59 years, about 60.5
percent population belongs to this productive age group. The sex ratio of Nepal is
94 which is 93 for urban and 94 for rural. Currently, the dependency ratio of
Nepal is 65 indicating there are about 65 persons who depend upon the
population of the productive age group. The dependency ratio is declining in

Nepal each year. Last year in 2015/16 the dependency ratio was 70.



Chapter I: Introduction

1.1 Survey Background

There has been demand for frequent information to monitor the changes undergoing in
the socio-economic situation of the country. Central Bureau of Statistics (CBS), beside
periodic censuses and surveys has been attempting to provide socio-economic information
on annual basis by conducting Annual Household Surveys (AHS). AHS is a recent
endeavor of the CBS focused primarily on data related to household consumption. It
provides data that are useful for updating the estimates of the expenditure side of GDP,

poverty rate and other socio-economic indicators as well.
1.2 Survey Objectives

General objective of the survey is to provide data required to monitor annual changes in
consumption and other socioeconomic indicators of Nepal. The specific objectives of the

Survey are:

e to measure the changes undergone in the structure and the level of household
consumption expenditure of Nepalese households,
e to provide other socio-economic information useful for economic planning and

annual budgeting.
1.3 Scope

The survey, based on the objectives has scoped broadly in topics such as consumption
expenditure, housing and household facilities, demography, literacy and educational

attainment.
1.4 Methodology

Annual survey, by nature is smaller in terms of sample size, domains of analysis and also in
terms of the length of the questionnaire. The survey has collected data from the selected
households using a structured questionnaire aimed at collecting data on household
consumption, and other socio-economic indicators with different reference periods. The
survey has followed multistage sampling design with stratifications of the households into

urban and rural areas.
Sampling frame

A complete list of wards with number of households provided by National Population
Census 2011 was used as a sampling frame for the survey. In order to avoid extremity of

the size of wards, some big wards were segregated into blocks or enumeration areas (EAs).



Sampling procedure

The survey aims to provide estimates for Nepal, urban and rural area, and accordingly, the
population is stratified into urban and rural area. Wards or sub-wards (EAs) are the
primary sampling units (PSUs). The number of PSUs to be selected are 150 from rural and
150 from urban area making a total of 300 PSUs. The sample size was determined on the
basis of the sampling variance of previous surveys. PSUs were selected on the basis of
probability proportional to the size (PPS), the measure of the size being the number of
households in each ward. Selected PSUs spread over 71 districts.

Households were the ultimate sampling units (USUs) selected with equal probability on
the basis of systematic random sampling technique. Fifteen (15) households were selected
from each PSU. Altogether 4500 households (2250 from urban and 2250 from rural) were

selected for the interview.
In a nutshell, procedures followed to select sample households were:

e selection of PSUs based on PPS from the frame,
e listing of households in the selected PSU,
o selection of USUs from the updated list of households in the selected PSU.

1.5 Statistical Unit

A statistical unit or a unit of enumeration of the survey is the basic entity for which the
data are gathered. The unit of enumeration basically is a household. So, household
becomes a statistical unit for the analysis of housing, consumption etc. whereas an

individual becomes so for the analysis of demographic and economic activities.
Household

The concept of household is based on the "arrangements made by persons, individually or
in groups, for providing themselves with food or other essentials for living". A household
may consist of one person or a group of two or more persons. The persons in the group
may pool their incomes, may have a common budget or may constitute a combination of

persons both related and unrelated.

Households and individuals were listed in the place of their usual place of residence. An
individual usually residing for more than six months in a place is considered as a member
of the household though he or she may be temporarily absent. Institutional households
such as barracks of military and police, orphanage, old age homes, jails were outside the
coverage of the survey. Foreign nationals residing in hotels and lodges were also not

covered.



1.6 Survey instruments
Listing schedule

Listing schedule was administered during the field work of the listing operation. The
purpose was to facilitate selection of households from the updated list. The listing schedule
contains information on identification of household such as PSU code (ward/sub-ward),
urban/rural, district, name of the head of the household, number of household members,

random start, etc.
Survey questionnaire

Contents of the questionnaire are basically guided by the objectives of the survey. The
questionnaire mainly contains household and individual information. Parts 2, 3 and 4
cover housing, food and non-food consumption expenditure while part 1 covers individual
information. Part 1 contains questions on demographic characteristics, migration, and

education.

The survey has attempted to follow concepts, definitions and international
recommendations. For the purpose of exhaustive coverage, consumption of own account
production, purchase from the market and received from other sources have been captured
under the part of household consumption. System of National Accounts (1993 SNA) and
Classification of Individual Consumption by Purpose (COICOP) have been followed to

classify goods and services.
1.7 Reference period

Demographic information is collected as of the date of the survey. The reference period of
food consumption is a week (last seven days) prior to the date of enumeration.
Annualization was done from the data of last 7 days. Nonfood consumption and consumer

durables refer to the last 12 months from the date of the survey.






Chapter II: Household Consumption Expenditure

2.1 General household consumption pattern

The annual average consumption of a Nepalese household in 2016/17 is Rs. 3,62,617.
It is observed that out of the total household consumption, 52.0 percent goes for food,
followed by rent (12.7 percent), education (4.1 percent), alcohol and tobacco (3.7 percent),
durables (7.1 percent), utilities (2.4 percent) and other non-food (18.1 percent) (Table 2.1).
The current annual household consumption shows an increase compared to the previous
year. In 2015/16 the annual household consumption was Rs. 3,22,730. However, the
current consumption pattern shows very little shift from the last year, with food
remaining the highest consumption item in both surveys. In the year 2015/16,
consumption expenditure for food was 53.8 percent followed by rent (12.9 percent),
education (4.0 percent), alcohol and tobacco (3.8 percent), durables (5.5 percent), and
utilities (2.2 percent).

Meantime, the consumption of non-food (others) is found to be the second largest
expenditure category after food which represents health, personal services, administrative

services, etc. The expenditure on non-food (others) is 18.1 percent for 2016/17 (Table 2.1).
2.1.1 Urban rural variation

The averages household consumption of urban and rural households in 2016/17 stands at
Rs. 4,39,732 and Rs. 3,01,824 respectively (Table 1.1). This shows that urban
households consume about 1.5 times higher than the rural households. This ratio of
urban to rural household consumption in 2015/16 was 1.7. However, the urban rural
variation should be interpreted keeping in view the price variation between the two
areas, increment in urban sample proportion and also the difference in the household size
of the two areas. Food is the major expenditure item in both urban and rural areas in
2016/17 with a proportion of 57.1 percent in rural and 45.5 percent in urban area. For
rent, rural households are spending 9.0 percent of their total expenditure which is almost
double spending for rent by urban households (17.3 percent). Meantime, the
consumption of non-food (others) in rural area is 18.4 percent and in urban, it is 17.7

percent.
2.1.2 Average consumption by consumption groups

By consumption deciles, the average nominal household consumption of the poorest
group (1% decile) is Rs. 1,39,711 and the richest group (10" decile) has consumed Rs.
9,82,005 (Table 2.1). Thus, the gap between the poorest and the richest is observed
quite wide. The ratio of the richest decile group to the poorest is about 7 when

compared their average household consumption. In 2015/16, this ratio was only 6.4.
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This shows the gap is widening over years among consumption groups, which indicates

a less equitable consumption trend of the society. Similarly, by the consumption quintile

groups, the average household consumption in the first quintile is Rs. 1,55,183 and in
the fifth quintile it is Rs 7,26,001. This shows that the richest 20 percent households
spend about 4.7 times higher than the poorest 20 percent. This ratio was 4.2 in

2015/16.

Table 2.1 Nominal household consumption (Rs.) and its distribution by category (percent)

Household  Food Alcohol& Ren Utility Education Durable Nonfood Total
Consumption Tobacco t s (Other)

Urban/Rural
Urban 439,732 45.5 26 173 2.6 5.1 9.2 17.7 100
Rural 301,824 57.1 4.5 9.0 2.2 33 5.5 18.4 100
Consumption Quintile
Poorest 155,183 64.9 3.9 8.9 1.9 2.3 1.9 16.2 100
Second 203,893 61.3 4.4 9.0 2.1 3.0 2.7 17.4 100
Third 243,872 58.1 4.8 9.6 2.2 3.5 4.1 17.7 100
Fourth 319,377 50.2 36 131 25 4.8 7.2 18.6 100
Richest 726,001 34.6 23 195 2.7 5.8 15.7 19.5 100
Consumption Decile
Poorest 139,711 66.5 3.7 8.9 1.7 1.9 1.7 15.6 100
Second 168,630 63.5 4.0 8.9 2.1 2.6 2.0 16.8 100
Third 198,753 61.5 4.0 9.0 2.1 2.8 2.7 17.9 100
Fourth 208,506 61.2 4.7 9.0 2.2 3.2 2.8 17.0 100
Fifth 228,538 58.5 5.0 9.5 2.2 3.4 3.5 17.9 100
Sixth 258,542 57.8 4.6 9.6 2.2 3.6 4.8 17.5 100
Seventh 292,212 53.0 4.0 11.6 2.5 4.6 6.1 18.3 100
Eighth 344,870 47.6 33 145 2.6 5.0 8.2 18.9 100
Ninth 443,914 41.6 2.8 181 2.8 5.6 10.4 18.8 100
Richest 982,005 28.2 1.9 207 2.7 6.0 20.4 20.1 100
Nepal 362,617.3 52.0 3.7 127 2.4 4.1 7.1 18.1 100
2016/17
Nepal 322,730.0 53.8 3.8 129 2.2 4.0 5.5 17.8 100
2015/16

2.1.3 Total nominal household consumption

In terms of total nominal household consumption, Nepalese households spend a total
of Rs. 1,555.4 billion in the reference year 2016/17 which is Rs. 753.2 billion by urban
and Rs. 802.3 billion by rural (Table 2.2). The total nominal household consumption is Rs.
880.1 billion for food and Rs. 675.3 billion for non-food.

Table 2.2 Total nominal household consumption (Billion Rs.)

Food Non food Total
Urban/Rural
Urban 397.1 356.1 753.2
Rural 483.0 319.3 802.3
Consumption Quintile
Poorest 91.1 37.1 128.3
Second 130.6 59.7 190.3
Third 168.3 85.7 254.0
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Fourth 205.0 138.3 3433
Richest 285.1 3545 639.6
Consumption Decile

Poorest 39.1 14.8 53.9
Second 52.0 22.3 74.4
Third 60.4 26.9 87.3
Fourth 70.2 32.8 102.9
Fifth 77.9 39.7 117.6
Sixth 90.4 46.1 136.5
Seventh 98.1 59.5 157.6
Eighth 106.9 78.8 185.7
Ninth 125.6 102.1 227.8
Richest 159.4 252.4 411.8
Nepal 880.1 675.3 1555.4

2.2 Average per capita consumption

The average per capita food consumption of Nepal in 2016/17 is Rs. 80,807 which is Rs.
1,03,146 for urban and Rs. 64,710 for rural households (Table 1.3). Substantial variation in
average household food consumption is noted among the households of different quintiles
and deciles. The per capita consumption of households of the fifth quintile is Rs. 2,05,549
and for the first quintile it is Rs. 26,213. Thus, the richest 20 percent consumes about 7.8
times higher than the poorest 20 percent in terms of per capita consumption. This ratio
was lass (7.3) in AHS 2015/16. Also, the per-capita consumption of the richest (10") decile
group is Rs. 2,91,497 and that of the poorest is Rs. 21,924. Hence, the ratio of the richest

to poorest decile group is about 13.3. This ratio was only 11.9 in 2015/16 (Table 2.3).

Table 2.3 Nominal per capita consumption by quintile/decile

Urban Rural Total

Amount Percent | Amount Percent | Amount Percent
Consumption Quintile
Poorest 26,202 32 26,217 10.3 26,213 6.5
Second 39,738 5.9 39,664 14.4 39,688 9.8
Third 53,886 8.0 53,853 19.4 53,863 13.3
Fourth 80,039 18.8 77,551 20.3 78,812 19.5
Richest 202,859 64.1 | 211,346 35.6 | 205,549 50.9
Consumption Decile
Poorest 21,962 1.3 21,911 4.3 21,924 2.7
Second 30,317 1.9 30,581 6.0 30,510 3.8
Third 36,599 2.7 36,648 6.7 36,632 4.5
Fourth 42,777 3.2 42,718 7.7 42,738 5.3
Fifth 49,470 3.6 49,448 9.0 49,455 6.1
Sixth 58,073 4.4 58,344 10.4 58,255 7.2
Seventh 69,931 7.1 69,856 10.4 69,889 8.6
Eighth 87,735 11.7 87,696 9.9 87,718 10.9
Ninth 121,380 17.5 116,630 11.6 | 119,595 14.8
Richest 271,444 46.6 | 349,059 24.0 | 291,497 36.1
Nepal 2016/17 103,146 100 64,710 100 80,807 100
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Nepal 2015/16 101,659 100 | 52,007 100 | 70,680 100

2.2.1 Average per capita consumption on food categories

The average per capita consumption expenditure on food that comprises 13 different food
items including alcoholic beverage and tobacco is Rs. 34,978 which across urban and
rural areas are Rs. 37,683 and Rs. 33,029 respectively. The highest expenditure on
food items of Nepalese households in 2016/17 is grain and cereals (27.9 percent)
followed by meat and fish (16.1 percent) and vegetables (12.4 percent) (Table 2.4).

Nepalese individual on an average spends Rs. 9,766 on grains which slightly vary
across urban and rural area (Urban Rs. 9,412 and Rural Rs. 10,021). Per capita
expenditure on meat and fish is Rs.5,627 which is slightly higher in the urban area (Rs.
6,067) as compared to the rural (Rs. 5,310). Per capita expenditure of urban individuals is
higher than rural area for all categories except grains, oil and ghee and restaurant meals
and others. The per capita expenditure on fruit is Rs. 1,619 which is higher in urban (Rs.
2,183) than in rural (Rs. 1,213). Also, per capita expenditure on alcohol is increased in
both urban and rural areas which is Rs. 3,551 in urban and Rs. 1,843 in rural whereas
the national average is Rs. 2,559. In AHS 2015/16 alcohol consumption was Rs. 1,256
which is an increase of Rs. 1,303 and this increase is more significant in urban area than

in rural area.

By consumption quintile group, the poorest 20 percent consume Rs. 18,083 per capita in
food and the richest 20 percent consume Rs. 56,658. Similarly, by decile groups, the first
decile group consumes Rs. 15,507 per capita in food (Table 2.4).

2.2.2 Average per capita consumption on non-food categories

The average per capita consumption expenditure on non-food categories for Nepal is Rs.
26,839 which is Rs. 33,789 for urban and Rs. 21,831 for rural area (Table 1.5). The average
per capita consumption on non-food has slightly increased from AHS 2015/16 when the
national average was Rs. 24,137. In non-food expenditure, Nepalese households spend the
highest for education amounting to Rs. 4,134 which is 15.4 percent, followed by medicine
(10.8 percent) and Cultural and Other expenses (8.9 percent). This excludes the ‘Non-food
other’ items that comprises of accumulated expenditure on house rent, luxury goods, etc.
where 58.1 percent non-food expenditure goes. This ‘Non-food other’ expenditure has

decreased significantly from 2015/16 when it was 64.2 percent (Table 2.5).

The figures vary substantially across urban/rural and across expenditure deciles.
Education and medication are considered two most important aspects for socio-
economic development of a family. If we compare the spending on these two important

non-food items by the richest and poorest decile groups some interesting pattern of
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consumption is observed. Survey shows that the poorest decile group spends about 24.3
percent of their total non-food expenditure in medical expenditure and 7.6 percent
in education whereas the richest decile groups spend about 6.0 percent in medical

expenditure and 16.9 percent in education.
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Table 2.4 Average per capita food consumption distribution by category (Rs.)

Grains Oil

& Meat Egg &  Fruit Veget Sugar . Tea Non- _ Alcoholic Tobacco  Restaura
Cereal & & he S ables & Spices Coffee alcoholic beverages & related nt Meals Total
S Fish Milk . Sweets beverages products & Other

Urban/Rural
Urban 9,412 6,067 3’9§ 2,272 2,183 4,733 1,115 1,533 326 449 3,551 1,401 657 37,683
Rural 10,021 5,310 2’73 2,407 1,213 4,029 1,036 1,369 245 290 1,843 1,714 752 33,029
Consumption
Quintile
Poorest 7,586 2,110 820 1,445 320 2,560 508 949 112 46 594 594 438 18,083
Second 8,973 3,929 1’9; 1,832 690 3,464 778 1,250 186 101 1,121 1,063 617 25,949
Third 10,129 5,575 2’82 2,379 1,101 4,275 1,030 1,405 249 188 1,754 1,700 794 33,462
Fourth 10,743 6,925 4’22 2,803 2,137 4,922 1,305 1,636 358 412 2,706 1,724 897 40,772
Richest 11,404 9,603 6’6§ 3,295 3,851 6,401 1,726 1,950 490 1,037 6,620 2,837 817 56,658
Consumption Decile
Poorest 6,848 1,782 548 1,282 192 2,249 401 883 88 13 423 408 388 15,507
Second 8,326 2,438 1’03 1,609 449 2,871 616 1,014 135 79 766 780 488 20,664
Third 8,695 3,721 1’52 1,683 534 3,251 722 1,144 167 67 1,031 862 600 24,038
Fourth 9,251 4,137 2’3§ 1,981 846 3,677 834 1,357 206 136 1,212 1,264 634 27,857
Fifth 9647 4916 g 2288 942 4,130 942 1,322 236 149 1,486 1,558 841 31,030
Sixth 10,610 6,231 3,19 2,469 1259 4419 1,117 1,486 262 226 2,021 1,841 747 35,886
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Seventh 10,799 7,076 3’7g 2,685 1,780 4,550 1,253 1,534 325 336 2,241 1,706 1,010 39,064
Eighth 10,686 6,775 4’62 2,921 2494 5294 1357 1737 392 488 3,170 1,742 785 42,476
Ninth 11,130 8,920 5’82 3,205 3,079 5,674 1,591 1,817 401 708 4,509 2,220 822 49,945
. 10,28 7,38
Richest 11,678 : s 3384 4624 7,128 1,860 2,083 580 1,366 8,731 3,454 812 63,371
Nepal 2016/17 (Rs.) 9,766 5,627 3’22 2’3? 1,619 4,324 1,069 1,438 279 357 2,559 1,583 713 34’9§
Nepal 2016/17 (%) 27.9 16.1 9.4 6.7 4.6 12.4 3.1 4.1 0.8 1.0 7.3 4.5 2.0 100
Table 2.5 